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Brand Camp:

DAY S — A Review of Branding




Brand Camp: )

Day 5 — A Review of Branding

Brand-Off #4: Presentations
Brand as a Concept
Building a Brand
Measuring a Brand
Extending a Brand

Brand Love

Co-Branding

Conclusion







IMPROV: WHAT'S ON YOUR SHIRT?
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A REVIEW OF BRANDING
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1. Create the brand
2. Measure how well what you've created is working
3. Extend the brand in relevant and viable ways
4. Get your consumers 1o fruly love the brand
5. Build synergy by co-branding strategically
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WHAT YOU'VE ACCOMPLISHED
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&% N JUST FOUR DAYS YOU MANAGED TO...
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FIX A BRAND CREATE &
EXTEND A BRAND
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Consumer
Brand Resonance
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Brand Performance

Brond Salience

{outcomes)
[ SELF-BRAND INTEGRATION ]

PASSION-DRIVEN BEHAVIORS ] ® ! ;’-; L ';
LONG-TERM RELATIO

ATTITUDE VALENC
ATTITUDE STRENG
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